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What is Jaffe Juice?

Jaffe Juice is the reincarnation of a weekly op-ed article series, authored by Joseph Jaffe, which debuted on imediaconnection.com in June
of 2002.

BLOGS will play an indelible role in the future of publishing. The non-linear, byte-sized dialogue is inextricably a part of the way businesses
will talk to fellow businesses and of course their consumers. My hope is to play my part as an agent of change and narrator in this story.
Jaffe Juice is your daily dose of fresh, uncensored and unedited commentary and perspective on the words of “new marketing”, media and

creativity (or the lack thereof) in advertising.

Official Bio:
One of the most sought-after consultants, speakers and thought leaders on new marketing, Joseph Jaffe is President and Chief Interruptor

of crayon, a new marketing company.

Crayon is a mash-up of 5 key areas: strategic and creative agency services, consulting, M&A Advisory, thought leadership/custom publishing,
and finally training/education. crayon’s initial clients include The Coca-Cola Company, GSD&M and SpiralFrog.

Prior to launching crayon, Joseph ran jaffe, LLC, where he worked with companies including P&G, The Coca-Cola Company, American Airlines,
Dunkin’ Brands, TiVo, Motorola and Fox Interactive Media. Before that, Joseph was Director of Interactive Media at TBWA/Chiat/Day and OMD
USA, where he worked on Kmart, ABSOLUT Vodka, Embassy Suites and Samsonite.

Jaffe’s popular blog, “Jaffe Juice,” provides daily commentary on all things new marketing. You can join the conversation at www.jaffejuice.
com. He also hosts a weekly new marketing podcast called “Across the Sound.” Across the Sound was recently voted a Readers’ Choice Award

as “Best Marketing Podcast” by MarketingSherpa. You can subscribe at www.acrossthesound.net or through iTunes.

His first book, “Life After The 30-Second Spot: Energize Your Brand With A Bold Mix Of Alternatives To Traditional Advertising” (Wiley/Adweek)
was released in June 2005 and focuses on how advertising is evolving in a world ruled by an empowered consumer and no longer governed
solely by the 30-second spot.

WJoseph's impassioned, straight-shooting and honest perspectives have found their way to every major media outlet, including the likes
of CBS Evening News, ABC World News, Bloomberg, NPR, The Wall Street Journal, New York Times, USA Today, Fortune, Newsweek, Business
Week, Ad Age, Ad week and the list continues.

Joseph is a Senior Fellow at the Center for the Digital Future at the USC Annenberg School and he has also lectured part-time at NYU's Stern

School of Business, Cornell’s Johnson School of Business and Syracuse University. Hailing from South Africa, he lives with his wife, daughter
and son in Westport, CT.

ElectroCity

Joseph Jaffe: wow, the URL is www.electrocity.co.nz well, | mean | guess what we'll do
is swap and alternate I'll give some feedback first and hand it over to you and on the
next one you go first and I'll follow up.

First of all a professionally produced vignette second to none, they obviously put a lot
of effort into the submission and you know forget about the submission ElectroCity
itself is really well put together, | mean | was talking to Emily Steel from the Wall
Street Journal today about a piece she’s writing on second life and the hype and
the de-hype and virtual worlds, you know | said to her within the next 5 to 7 years
| would say conservatively, people under 30 will be spending more time in virtual
environments then they will through static or two-dimensional internet browsers. |
would predict that virtual environments will be more popular amongst lets say
conservatively under 30 year olds then browsers per se and this is a little virtual world
init's self. I guess I would have loved to of found a little bit more | mean we got some
data well not data but qualitative pick-up etc but really it’s a quality, quality piece
of work and | guess as an experiment it is an alternative to certainly a traditional
approach you know. | think also to their credit an energy company | mean can you
imagine any company here in the US doing something like that? They'd just get
destroyed anyway no matter how good it was, so credit to these guys | think they did a
good job.

Kirk Skodis: Yeh, really impressed by the execution and | agree it’s like | don’t know
what kind of challenge they were up against with this idea, | think it’s a break through
idea we don't know how well it was excepted, | don’t know if we just didn’t get to that
part or how many users it had etc. But as far as you know, creating something and
developing something for an energy company where kids can go in and create their
own little cities and then manage them and actually watch and see what different
energy strategies have different effects on the environment and be able to adjust that
to make your air more pure is pretty amazing. But | think what | would like to have seen
is more this is what we were up against as an agency we pitched this to the energy
company and they threw us out the door the first time and then we came back and did
this amazing pitch and they trusted us to do something etc, etc, etc, something like
that. I think | would have liked to hear more about the struggle to get the experiment
launched to see if they were acting on a lot of their gut or were they acting on a lot
of good research that told them that the kids would embrace this etc you know that
kind of thing.

Joseph Jaffe: Man you are a tough, tough critic. The one thing that's interesting as well is
this is not something that cost a thousand bucks this is pretty damn detailed so | think
it's less of a short coming and more of a if | was a fly on the wall I'd love to know how
they sold it through, because this was a significant investment and | think the fruits
of that labour are self evident so well done guys you certainly raised and set the bar

pretty high.



